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LinkedIn, website, branding and content strategy for _'@. iﬁi{:
EU-funded projects. | E“i

@ Practical visibility tips for projects, partners '
and researchers.
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Visibility is part of impact

Great project results do not create impact if nobody understands, finds

or uses them.
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Reach Stakeholders
Support dissemination and
exploitation across your
target audience.
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Build Credibility

Improve discoverability and
attract event participants.
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Strengthen Partners

Enhance partner visibility and support long-term uptake.

Visibility is not a side task. It is part of impact.
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What Changed in 2026?

Project communication is no longer only about publishing
updates. The landscape has shifted fundamentally.

Before Now

Posting news and project Stronger content is useful,
updates. Formal human, searchable, expert-

announcements. Publishing led, easy to understand and
deliverables. Reporting worth saving.

activity.

The shift is from "posting
news" to creating value.
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LinkedIn in 2026: Useful Content Wins

WHAT WORKS (WHaT TO AVOID )
— ExpertInsights )
_ ' Generic Anhouncements
Share knowledge your audience cannot find elsewhere.
"We are pleased to announce..." posts that nobody saves.
— Carousel Posts & Short Videos J
Visual formats that drive saves and shares. N
Formal Event Updates
—> Result Explainers & Checklists Updates without takeaways or useful insights.
/

Practical, save-worthy content that delivers real value.

Partner Spotlights & Event Takeaways Deliverable Copy-Paste

Authentic, human content that builds trust. Text copied directly from project deliverables.

People do not save announcements. They save useful insights.
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What EU Projects Should Post

Turn project updates into insight. Here are strong post ideas that perform well on LinkedIn.
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Workshop Learnings Practical Checklists
What we learned from a workshop or event. Step-by-step tips and actionable resources.
- 4 4
é A
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Result Summaries Partner Spotlights
Short, clear summaries of project results. Highlight the people and organisations behind the work.
- /
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Policy Relevance Myth vs Reality
Connect results to current policy or market context. Challenge misconceptions in your sector.
/ /

() Example hook: "What our latest project result means for stakeholders.”
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Project Page + Partner Pages +
Personal Profiles

Do not rely only on the project page. The strongest visibility comes from a layered
approach across the whole consortium.

—0——0—

Project Page Partner Pages
Official project identity and central Institutional reach that extends the
hub for all project communications. project's visibility across
organisations.
\- AN /

Personal Profiles

Trust, expertise and stronger engagement. People trust people more than logos.

J

Visibility grows faster when the whole consortium contributes.
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Build a Stronger Project Website

A strong project website should clearly explain what the project does, why it matters, who is involved, who can benefit, how

stakeholders can engage and where results can be found.

Homepage About & Consortium News / Insights
Clear, instant explanation of the Who is behind the project and why it Reqular, useful updates for
project. matters. stakeholders.
Results / Resources Events & Contact
KEasy access to deliverables and outputs. Engagement pathways and legal information. )
The website should explain the project in seconds.
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From Archive to Knowledge Hub

A project website should not only store deliverables. It should be a living resource

that stakeholders return to.

Archive Thinking Knowledge Hub Thinking

Upload deliverables. Post project Publish useful content that serves your
news. Store documents. Wait for audience:

visitors.

Event recaps and result summaries
Policy briefs and partner insights
Stakeholder workshop takeaways
Explainers, interviews and FAQs
Downloadable resources

| A useful website supports both Google visibility and stakeholder trust.
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Google Visibility and Al Search

Most people do not search for a project acronym. They search for the topic, challenge, sector or solution. Your content must meet them where
they are.
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Clear Titles & Topics Structured Headings

Write article titles around the questions your audience is actually Use descriptive H1-H3 headings and internal links to help search engines
asking. understand your content.

—-@ (7,"3

Fast-Loading Pages People-First Content

Page speed and descriptive image alt text improve both rankings and Strong meta descriptions and trustworthy, specific content win in both
accessibility. Google and Al search.

© The best SEO strategy is helpful, specific and trustworthy content.
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Build a Project Brand

A strong project brand is more than a logo or acronym. It is the foundation of how your project
is understood and remembered.

) Ask Yourself

e What problem are we solving?
Consistent key themes in simple, « Why does it matter now?

accessible language. - W T s

e What should people remember?

Clear Message

J
\
Visual Identity

Recognisable templates and
consistent design across all channels.

J
\
Human Tone
Visible partner expertise and
authentic communication. )

Clarity builds trust. Consistency builds recognition.
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Create Save-Worthy Content

Save-worthy content gives people something useful to keep. These formats consistently outperform generic updates.

Checklists & Short Guides Lessons Learned Myth vs Reality

Practical tools people can apply Honest reflections that build credibility Challenge assumptions in your sector with
immediately. and trust. evidence. J
Visual Explainers Policy Relevance Summaries

Complex ideas made simple and shareable. Connect project results to current policy context. j

Examples of save-worthy content:

e bthingsevery EU project website should include
e How to turn adeliverable into a LinkedIn post
e Whattoinclude in a project policy brief

If it is useful later, people are more likely to save it now.
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One Content Idea = Multiple Assets

One good project insight can power your entire communication system. Stop creating disconnected posts — build a content system.

WEBSITE

\. ARTICLE /

POLICY BRIEF
INPUT

PARTNER

\_ RESHARE /

| Build one content system, not disconnected posts.

FOLLOW-UP
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Monthly Visibility Checklist

Visibility improves when it becomes a system. Use this checklist every month to keep your project visible and effective.

in RIN[=]IN
O Didwe post something useful? (O What got saves, clicks or comments?
(O Did we show people, not only logos? (O Did we receive stakeholder interest?
(O Did partners comment or reshare? (O What should we repeat or improve?
C WEBSITE) Visibility improves when it becomes a system. Review

these questions monthly with your communication lead
and consortium partners.

(O Did we publish a useful update?
O Areresults easy to find?

O Isthe homepage clear for outsiders?
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Final Takeaway

The strongest EU projects build a complete, consistent visibility system that works across every
channel.

Clear Digital Identity
A recognisable brand that stakeholders understand and trust.

Useful LinkedIn Content
Expert-led, save-worthy posts that reach the right people.

Website as Knowledge Hub

A living resource that supports Google visibility and stakeholder trust.

Consistent Communication System

Q
Stronger partner and personal visibility with save-worthy content.

©) Formula: Useful content + clear branding + consistent visibility = stronger impact.
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How Nexuswelt Supports EU-Funded Projects

We help projects make their results understandable, visible and useful.

4 N I
e
Communication & Dissemination Exploitation & Impact Strategy
Strategic communication planning and dissemination support throughout the Turning project results into lasting, measurable impact for stakeholders.
project lifecycle.
A\ )
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Stakeholder Engagement LinkedIn & Content Planning
Building meaningful connections with the right audiences at the right time. Practical content systems that make posting consistent and effective.
AN J
4 N I
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Website Content & Visibility Policy-Oriented Communication
SEO-friendly, stakeholder-focused website content that works as a knowledge hub. Practical digital communication systems that connect results to policy and practice.

We help projects make their results understandable, visible and useful.
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